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Work and Spirituality in Kensington Market:	

Hibiscus Cafe

“It’s like a family. 
We’re all very 
supportive of each 
other…It somehow 
turns out to be a very 
spiritually-minded 
group of people”	

-Amos

A spiritually-oriented workplace environment, 
along with an egalitarian organization of worker’s 
roles allows focus to be given to worker’s 
happiness, health, and comfort. 

Hibiscus employs a framework of spirituality 
through employee organization, dialogue, 
compassion and understanding. By making sure 
the employees are happy and comfortable, and 
giving them meals, the owners make sure their 
staff is well-fed with healthy, nourishing, and 
organic foods. Understanding the needs of the 
employees lets workers be happier and provide 
better service.

Toronto, the Creative city                 Hibiscus 
cafe not only serves food, but also hosts one of 
Kensington’s writer’s circles; a diverse group of 
creative individuals who meet biweekly to share 
and create. As well, during the winter months 
the cafe hosts musicians for the Kensington 
Night Market. Toronto City Council’s culture 
plan for the creative city recognizes that “in 
addition to being fundamental to our quality of 
life, arts, culture and heritage are the vital centre 
of Toronto’s expanding economy.”        	

(Culture plan for city of Toronto, City of Toronto, 2003)

“sometimes we do like Kensington night 
market… we had a couple of amazing musicians 
perform…other than that we have writer’s 
circle… it’s not for, necessarily good for the 
business, but it’s for our own pleasure. So, like it 
inspires a lot of good thinking”	

-Alexey

Paradigm of Workplace SpiritualityTen 
values:	

-Benevolence -Generativity -Humanism	

-Integrity -Justice -Mutuality -Receptivity	

-Respect -Responsibility -Trust	

(Jurkiewicz and Giacalone, 2003)

Hibiscus cafe acts 
as an incubator 
for creative work, 
supporting the 
neighbourhoods 
artists, writers, 
and musicians as 
well as offering 
high quality 
products. 
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