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Conclusion
Kensington Market is the site of various tensions, as different stakeholders seek to define 
or fit into the market in certain ways. Knowing this, we should question how ideas about 
multiculturalism continue to shape both the histories and present identities of Kensington 
Market. The knowledge of local immigrant business owners is vital to this endeavour, as 
they are constantly negotiating and experiencing this complex relationship between 
culture and economics.  

Questions I would like to consider in future research:
•• How are Chinatown and Kensington Market “developing” in tandem with one another? 
• How do these neighbourhoods/business improvement areas make use of ethnic 
identity?
• What is considered authentic or organic about the market? How does this compare with 
Chinatown?

Kensington Market may be considered unique because of its ability to resist change, particularly 
gentrification (Levin and Solga 2009). But what does gentrification mean, and what sorts of groups are we 
lumping together in these sorts of conversations (Levin and Solga 2009:42)? In the case of my research, it 
was sub-ethnic dynamics that I neglected to consider when formulating my research project. Luk and Phan 
(2005; 2008) have described a “Vietnamization” of Chinatown by Sino-Vietnamese, complicating the 
narrative of Chinatown as a homogenous ethnic enclave. 

Meanwhile,Meanwhile, Hackworth and Rekers (2005) have shown how business associations strategically leverage 
ethnic identity in order to appeal to the popular narrative of Toronto as a “salad bar” of cultures (Levin and 
Solga 2009:42). But does multiculturalism imply inclusion? Whereas Linda was confident that Vietnamese 
food is popular with everyone, Cô Hiền understood the market to be mostly white, and believed that 
vintage clothing shops were not the types of businesses that VIetnamese people would run. At the surface, 
Toronto’s wide array of ethnic food choices may imply tolerance and inclusion, but what gets hidden in this 
popular narrative is the role of economics. 

Finally,Finally, the reality of working in Kensington Market is that one may have to work all hours of the day, with 
very little time to “play” in the city (Levin and Solga 2009:52). I found this to be true of all the businesses I 
spoke to in Kensington Market and Chinatown, and so it is important to keep in mind that immigrant 
business owners’ experiences of the market are markedly different from that of residents, local visitors, 
and tourists. 

Discussion
Kensington Market may be considered unique because of its ability to resist change, particularly 
gentrification (Levin and Solga 2009). But what does gentrification mean, and what sorts of groups are we 
lumping together in these sorts of conversations (Levin and Solga 2009:42)? In the case of my research, it 
was sub-ethnic dynamics that I neglected to consider when formulating my research project. Luk and Phan 
(2005; 2008) have described a “Vietnamization” of Chinatown by Sino-Vietnamese, complicating the 
narrative of Chinatown as a homogenous ethnic enclave. 

Meanwhile,

FITTING IN TO KENSINGTON MARKET
BothBoth Cô Hiền and Linda know what Kensington Market is in 
terms of how their businesses fit into the market’s geographic 
and cultural boundaries. Cô Hiền, who has been working in the 
market for over twenty years, prefers to maintain the bar’s 
“old” appearance. Meanwhile, Linda had commissioned a 
mural to be painted outside her store just three weeks after 
opening her restaurant. 

BácBác Diệp did not understand what I meant when I asked if she 
knew anyone who lived and worked in Kensington Market. As it 
turns out, she once lived in a rowhouse on Augusta Avenue, but 
she does not remember anything specific about the market, 
choosing to shop in Chinatown instead. 

PERCEPTIONS OF PEDESTRIAN SUNDAY
BothBoth business owners located in Kensington Market had 
positive perspectives of Pedestrian Sunday. They compared it 
to other major street festivals in the city, envisioning a similar 
sort of transformation for Kensington Market.

MuchMuch like the other fruit markets in Chinatown, Bác Diệp’s 
store relies heavily on passers-by for business, which has been 
declining in recent years. She attributes it to the fact that 
Chinatown was once the only place that people could go to for 
tropical fruit, but that has since changed.

Results
FITTING IN TO KENSINGTON MARKET
Both

Vietnamese businesses were identified by walking around the market 
and through personal connections. Three business owners were 
interviewed: Linda, the owner of a Vietnamese fusion restaurant on 
Augusta Avenue; Cô Hiền, the owner of a popular bar on Kensington 
Avenue; and Bác Diệp, the owner of a fruit shop on Spadina Avenue. I 
interviewed Linda in English, and Cô Hiền and Bác Diệp in Vietnamese. 
Observations of each business were made during interviews, as well as at 
street-levelstreet-level during separate visits to the market. Photographs were also 
taken of the businesses and surrounding areas. 

Methods

Kensington Market has historically been considered a 
cultural mosaic that has been home to a succession of 
immigrant groups, or ethnic enclaves, thus representing 
a unique microcosm of Toronto’s multiculturalism 
(Matheson 2006). Nearby is Chinatown, one of several 
ethnically identified business improvement areas. 
According to the 2011 City of Toronto Neighbourhood 
PlanningPlanning Area Profile for Kensington-Chinatown, 
Vietnamese is the mother tongue for 2% of this area’s 
population. The goal of my research was to find out how 
Vietnamese immigrants fit into this larger picture of 
ethnic businesses and ethnic enclaves in Toronto. 
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